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This influences how
content is designed on
the web.
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We read differently online. Specifically, in an F-pattern.

seconds minutes

Time Spent on a Website

Much like MLA guidelines, though online
content typically uses AP or Chicago Style

Bullet points and subheadings
help keep the reader's attention

Yes, SEO guidelines are flexible
and frequently change

These guidelines are based on usability and design
principles. Instructors using Canvas must also use
these practices, such as alt-tag descriptions and
hyperlinks instead of pasting long URLs.
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College students are often expected to 
understand, if not create, online content
in their fields.

Sample Assignments

Blogging on your own personal website

Designing a website for a business with
articles (content marketing strategy)

Goals
Helps you understand what you're passionate about and in turn
experiment with building your personal brand. 

The main rhetorical elements in digital writing are the same in
business writing--concise, segmented, and properly titled.

Students practice designing professional content.

Use your website as an online portfolio for future internship +
job opportunities. 

Detailed Look

Title Using a Hook + Keyword
Introduction: Establishes context and theme. Sometimes, it provides a
thesis/claim.

Body paragraph(s) for point #1 using first and secondary
keywords.

Body paragraph(s) for point #2. Avoid over-using
keywords.

Body paragraph(s) for point #3.

Subtitle #1 That Details or Hints to the Point

Subtitle #2 That Details or Hints to the Point

Subtitle #3 That Details or Hints to the Point

Conclusion wraps up theme and has a call to action, such as "read more here." 

*The body also should include an image, gif, or videos with captions. Anchor texts
need to work and supplement the content. Reserve bullet points for lists.
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